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The use of an athlete's image is one of the most powerful tools in marketing communication 
associated with the Paralympic Movement. However, it is also the most protected right under 
the rules of the International Paralympic Committee (IPC). 

The IPC Handbook at Chapter 3, Paralympic Games Principles (section 2.1), states as follows: 

“To be eligible for participation in the Paralympic Games an individual must comply with, 
observe and abide by the rules of IPC. Every competitor, team official and Games official shall 
observe, comply and abide by the rules and regulations outlined on the IPC Eligibility Code and 
shall sign off the IPC Eligibility Form, including - but not limited - to:  

• “Refrain from advertising during the Paralympic Games with his/her person, name, 
picture or sports performance.” 

The IPC Athlete Image policy intends to protect the Games, Games Sponsors, the IPC and the 
Paralympic Movement against ambush marketing. Furthermore, it aims to protect the integrity 
of athletes’ performances at the Paralympic Games. At all times, the Paralympic Movement will 
therefore strive to protect an athlete and his/her image from any commercial application 
without the appropriate consents. Using a specific person's image for commercial purposes is a 
very complicated legal issue that varies from individual to individual and from country to 
country. It is an area of the law that is rapidly developing in many countries. It is the 
responsibility of the sponsor to obtain the necessary consent of athletes and that of any relevant 
NPC and/or Paralympic Games Organizing Committees (OCOG) prior to any use of such 
athletes' images, whether still or moving. 

According to the Sochi 2014 Paralympic Games Eligibility Code, an athlete agrees not to allow 
his/her image and/or name in relation to his/her sport performance(s) during the Sochi 2014 
Paralympic Winter Games to be exploited by third parties for commercial purposes without the 
prior approval by the IPC. Ambush marketers may use their association with athletes or other 
organizations to imply that they have an association with the Paralympic Games, a Paralympic 
Team or the Paralympic Movement. This undermines the exclusivity that the IPC, Sochi 2014 
and/or NPCs can offer to official partners. Without the investments from these official partners 
the Paralympic Movement cannot achieve its vision and mission to strengthen Paralympic sport 
globally. 

The implication of an association with the Paralympic Movement through use of athletes is 
particularly powerful during and immediately before the Paralympic Games. To protect against 
this the IPC Athlete Images Policy therefore places limits on the advertising activities of 
participants for the period of, the Paralympic Winter Games and for a limited number of days 
before and after the Games. 
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Exceptions may be made for IPC, NPC and OCOG partners. To receive a waiver of the rules of 
the IPC Eligibility Code regarding any commercial activities of an athlete during the Sochi 2014 
Paralympic Games (e.g. usage of athlete’s pictures), a request for exemption needs to be 
submitted to IPC for approval (or to the relevant NPC or OCOG in accordance with the 
requirements of section 2 below).  

In accordance with the IPC International Marketing Programme (IMP), the IPC provides the 
respective NPC with the authority to grant waivers for the respective NPC territory. 
Furthermore, the IPC and the relevant NPC grants the respective OCOG (Sochi 2014 and the 
OCOGs for future Games where the marketing period specified in the JMPA has commenced) 
with the authority to grant waivers for the host country in line with the Joint Marketing 
Programme Agreement (JMPA) and Paralympic Marketing Plan (PMP). The IPC has the 
authority to grant waivers to IPC partners in line with the provisions of the IMP. The IPC has 
established the following exceptions and conditions: 

1. During the period of the Sochi 2014 Paralympic Winter Games, namely the period starting 
from and including nine days prior the Opening Ceremony and ending three days after the 
Closing Ceremony (‘the Restricted Period’), authorised entities (see item 2 below) may use 
an athlete’s name, picture or sports performances for communications of a congratulatory or 
generic nature. These communications may not under any circumstances: 

1.1 make reference to direct use of any product or service that enhances performance in 
practicing or competing in sport; nor 

1.2 be in relation to the athlete’s performance at the Sochi 2014 Paralympic Winter Games 
except in the case of congratulatory communications as further detailed in the attached 
guidelines on authorized communications. 

2. The following entities are authorized to use an athlete’s name, picture or sports 
performances for communications of a congratulatory or generic nature as outlined in item 1 
above during the Restricted Period. 

2.1 Subject to the approval of Sochi 2014 and in line with the JMPA and PMP, Sochi 2014 
partners may use an athlete’s name, picture or sports performances or that of the 
Russian Paralympic Team, within the host country of the Sochi Paralympic Winter 
Games. 

2.2 NPC partners outside of the Host Territory may use an athlete’s name, picture or sports 
performances or that of the NPC Paralympic Team within the territory of the NPC that 
they support, with the waiver agreement of the relevant NPC. The NPC has to submit 



 

IPC Athletes’ Image Policy – Sochi 2014 Paralympic Winter Games 4 

copies of these waiver agreements to IPC for approval if requested to do so by the IPC 
(but not otherwise). 

2.3 In the territories of future Games where the marketing period specified in the relevant 
JMPA has commenced then the domestic marketing rights will be with the relevant 
OCOG and the NPC in that territory will have assigned all its marketing rights to the 
OCOG. Therefore in these territories the right to grant waiver agreements under this 
policy will rest with the OCOG. The OCOGs will not be required to deliver copies of the 
waivers to the IPC unless IPC specifically requests them to do so. 

2.4 Subject to the approval of the IPC, IPC Worldwide Paralympic Partners may use an 
athlete’s name, picture or sports performances in consultation with the respective NPC 
in line with the IMP. 

2.5 Subject to the approval of the IPC, IPC International Partners may use an athlete’s name, 
picture or sports performances within the territory of the NPC in which they are a partner 
in consultation with the respective NPC. In all other territories in consultation with the 
respective NPC on a case-by-case basis. 

2.6 No other company shall be entitled to use the athlete’s name, picture or sports 
performances during the period covered by this Policy regardless of the arrangements 
they may have with any athlete, unless the usage receives the approval of the athlete’s 
NPC and the NPC(s) in which territory the athlete’s image is intended to be used. 

3. In all cases, the use of an athlete’s name, picture, sports performances, likelihood or other 
resemblance must respect the athlete’s individual rights including the need to obtain the 
athlete’s prior written approval. 

In all cases, the usage of Paralympic Games footage for such communications requires the 
approval and license of the IPC. 

In all cases, the NPCs and OCOGs shall submit electronic samples of the authorized application 
to the IPC (alexis.vapaille@paralympic.org). 
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GUIDELINES ON AUTHORIZED COMMUNICATIONS 

With respect to authorized communications in the context of the exceptions stipulated in the 
IPC Athlete’s Image Policy, the following guidelines shall apply: 

Communications of a congratulatory nature are communications made by a sponsor 
congratulating an athlete for his/her performance at the Sochi 2014 Paralympic Games, without 
any reference to this sponsor’s product or services.  

 e.g. ‘Sponsor’ congratulates ‘athlete’ for his/her medal at the Paralympic Games 
 

Communications of a generic nature can be divided into two categories: 

1. Corporate: communications which associate the sponsor’s name with an athlete, 
expressing the general support of the this athlete by the sponsor 
 e.g. ‘Sponsor’ advertisement with an athlete’s name and picture stating their support 

with regards to the athlete’s efforts to win a medal at the Paralympic Games 

2. Product/Service Specific: communications which associate an athlete with the name of 
brand referring to a product or service of a sponsor provided that such communication does 
not refer to or is not perceived as enhancing the athlete’s performance at the Sochi 2014 
Paralympic Winter Games or in practicing or competing in his/her sport. 
 e.g. The name and/or picture of an athlete on product packaging 

 

There should be no direct reference to the use of any product or services that enhances 
performances in practicing of competing in sport. 

Athletes’ biographical references may be used in a factual manner. 
 e.g. Paralympic Gold Medallist, Paralympian, etc. 


